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Note: Question paper is divided into three sections. Attempt question of all three section
as per direction. Distribution of Marks is given in each section.

(Section - A)

Attempt any 10 objective questions: 1x10=10
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Which of the following is not a function of Public Relations department -
(@) selling (b)  product publicity

(c) lobbying (d)  None ofthese
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Public announcement made to buy or accept a product, service, or idea is

called -

(a) Business (b)  Advertising

(c) Public Service (d)  None ofthese

HITRYH &1 Hiera wU § —

@1 HeHR ReIzERM F-sie @  ®u RAr "rpieT
(@) dogaR RN AT @) ST PIY TR

CRM s the short form of -

(&) customer relationship management
(b) company resource marketing

(c) Consumer reaching marketing

(d) None ofthese
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In which of these mediums was the advertisement broadcost or published for the
firsttime ?

(@) New Media (b)  Electronic Media

(c) PrintMedia (d) WebMedia
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Which of these can be called historical evidence of Public Relations ?

(@) Ashok's shilalekh (b)  Published News Paper
(c) PublishedMagzine (d) First News Buletin
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Full form of P.R.S.1.is -

(a) Public Resource Society of India
(b) Public Relation secretary of India
(c) Public Relations Society of India

(d) None ofthese
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How is PR ranked in the organization chart -
(&) High (b)  Medium

(c) Low (d)  None ofthese
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Which can be the most suitable medium for public relations with the people of the

village -
(@) PrintMedia (b)  Traditional Media
(c) Online Media (d)  None ofthese
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What is public relations ?
(a) Management (b) Media
(c) Social Service (d)  None ofthese
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A company's image is formed by its public relations functions -
(@) Strong (b)  Weak
(c) Low (d)  None ofthese
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Which of the following is a traditional means of Public Relations -
(a) folksong (b) TV.News
(c) Newspaper & Magzine (d)  None ofthese
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Which of the following is an important means of understanding public
sentiments -
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(a) Public Relations (b)  Advertising

(c) News Media (d)  None ofthese
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Which promotional tool is most effective in building up buyer's preferences -
(&) Personal selling (b) Public Relations

(c) SalesPromotion (d) None of these
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How does public relations establish a relationship between the public and the
government employees -

(a) Satisfactory (b)  Unsatisfactory

(c) Ordinary (d)  None ofthese
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Public relations is a major imperative of which type of state -
(a) Anti-people (b)  Totalitarian

(b) Public Welfare (d)  None of these.
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(Section - B)

Attempt any 5 short answer type questions : 5x3=15

1. SFEYD H MY S 9§ 9T FHS ©

What do you understand about 'Public’ in public relations ?

2. SFHd WX 39 IR gad BN |

Express your views on 'Public Opinion'.

3. ONUS IR AU # Ry Ak ® 7 9HSNSU |

What is the difference between public relations and advertising ? Explain.
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Write about the role of Public Relations in public sectors.

5. RGN g UfSIei W MU g FHed § 7

What do you understand by government house magazines ?

6. UMbl & STU® ATAl Bl Tl BIford |

Discuss the media of Public Relations in ancient times.

7. OHUD & UHE Il WR TSI SIfely |

Eloborate the main ojectives of Public Relations.

8. SMEUD ¥ U A=t @7 @ ¥ & ?

What is the role of press release in Public Relations ?
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(Section - C)

Attempt any 5 long type answer questions : 5x10=50
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"Public Relations is both an art and a science”. Explain.

SHAYD H SHT @ A8 R Ud ol ford |
Write an essay on importance of public opinion in public relations.
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What do you understand by propaganda ? How is it different from publicity ?

STAYS U ol a1 2" | T T 39 DI W Fgqd & 7 adl By |
"Public Relations is a public service". Are you agree with this statement ? Discuss.
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Discuss in detail the Public Relations activities of Political Parties.
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Discuss in detail the role of Public Relations in times of crisis in the Private
Sector.
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Explain about various technique and tools and their applications in Public Relation.
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Discuss the objective, working, culture and importance of Public Relatins in the

government sector.
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